Campaign on
women’s health

About the campaign

The campaign, running from International Women’s Day to

World Population Day, focused on women's health, sexual
and reproductive health, family planning and its linkages
with sustainable development.

11.6 million 10 million 216 thousand

Views reach likes

Our strategy
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Repurposing Short-form
SBCC content videos

Multi-platform  Cross-sectoral
Campaign Collaboration

How a TV show helped Nirma
from Bihar to educate her
husband on contraceptives

® Main Kuch Bhi Kar Sakti Hoon
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Nirma, | see thatiyou're fearless.

Vox Pops (a video featuring brief interviews Cross influencer-
with general public) on thematic issues like collaboration
gender equality, family planning, and
menstrual health

Issue-based short films

Impact of access to FP/SRH services on education, skills
development, and gender equality
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when girls have the correct
awareness around FP from a
young age, they have the agency
to make informed choices and
plans about their future,

individual growth, and wellbeing.

C3 India
@c3_india

o #WorldPopulationDay ))))

Tweetathon #SustainableTogether,
attended by 9 GSOs

#KnowYourContraceptives
carousel series

and much more...


https://www.instagram.com/reel/C4pGLluPwRj/
https://www.instagram.com/reel/C9SBpswvNbx/
https://www.instagram.com/p/C9R4WigPL60/?img_index=1
https://www.instagram.com/p/C9cB8JCvTq_/?img_index=1
https://www.instagram.com/reel/C4ZrcLlPqZL/

